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hile the Outdoor Retailer
Summer Market show has
left Salt Lake City for an-
other year, the legacy of
new products shown
by a record num-
ber of companies
soon will begin appear-
ing on retail shelves and.
Internet sites. While
spotting any major
new trends was diffi-
cult, it was obvious
that some special-
ized segments of the
outdoor market are
growing. There was more em-
phasis on sun block and insectrepel-
lents and computer-oriented gadgets
seemed more sophisticated than ever.
Dogs were big, with such items as ob-
stacle courses, toys and portable ¢ishes

Here afe some products that ca
attention.
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Eureka Freedom tent

This may have been the top product at the show. It s desigried for campers with
physical disabilities but would be wondertu for anyone, especially aqing peaple who
want to continue tent camping but have trouble Qetting up o!f the ground. It has a ves:
tiuie-for a wheeichair and 3 separats sk designe with wide wingows to
ease the transfes from wheelchair to , Butis more
curtain (s reat idea for Utah's desert 5). Others can be Zipped (r
middie with large loop puls designed vision problens (oc all of
fumble fora fiashlight i the dark. Th retail for $399, can be set
by 3 person in a wheelchair
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By Tom Wharton and Michael Yount

Gearing Out
Eureka Freedom tent

This may have been the top product at the show.  It is designed for campers with physical disabilities but would be wonderful for anyone, especially aging people who want to continue tent camping but have trouble getting up off the ground.  It has a vestibule for a wheelchair and a separate sleeping area designed with wide windows to ease the transfer from a wheelchair to cot.  One door has no zippers, but is more like a curtain (a great idea for Utah’s sand conditions).  Others can be zipped from the middle with large loop pulls designed for people with vision problems (or all of us who fumble for a flashlight in the dark).  The tent, expected to retail for $399, can be set up by a person in a wheelchair.
